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Smart.

Thiét ké lai batchenang24h.com theo hudng mobile-first, t8i uu chuyén déi vé
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78 44%

SAN PHAM HIEN CO SAN PHAM “GIA LIEN HE”

15 8

TRANG KHU VUC CAN TAI CAU TRUC TUAN DE LAUNCH




Muc luc

00 Tém tdt diéu hanh 01 Hién trang & audit

02 Muc tiéu & KPI 03 Khdch hang & hanh trinh
04 Kién trdc thong tin 05 Ba phuong dn thiét ké
06 Design system 07 Template chi tiét

08 Tinhndng bdn hang 09 SEO 2026 véi Rank Math
10 Hiéunang & ky thuat 11 L6 trinh 8 tuén

12 QA & launch 13 RUiro & cau hdéi

A Phu luc ky thuat

o0 Tom tat dieu hanh

Website hién tai d& cé nén tang ding (WordPress + WooCommerce + Rank Math), nhung dang trinh bay 78 sén
phdm nhu mét danh muc hang hod théng thudng. Trong khi d6, phdn I8n gid tri clia Hod Phdt ndm & dich vu may
do, khdo sdt va thi cong tai chd — nhitng thi giao dién cii chua ké dudc.

Dé xudt trong mot cau: chon Phuong dn 2 — Chudn Ky Thudt lam nén, gilr nhip dnh I&n va chif serif ctia Phuong dn
1cho phdan céu chuyén xudng, gitf thanh Zalo va app bar clia Phucng dn 3 cho mobile. Muc tiéu khéng phéi“dep
hon”, ma la bién ngudi xem thanh yéu cédu bdo gid da thong tin.

— 5 viéc phdilam cung luc véi giao dién

1. Thém H1 va cdu tric heading cho trang chi, danh muc, sédn phdm — hién trang chii khéng cé H1.

2. Tdi cdu tric 15 trang qudn thanh landing page c6 ndi dung riéng, thay vi 15 archive chita 16-36 sdn phdm
trung nhau.

3. Tao ludng bdo gid cho 34/78 s&n phdm “Gid lién hé”: form + &nh + s6 do + Zalo + SLA 2 gid.
4. Théng nhéat NAP (mét hotline chinh, mot dia chi chudn) va bat LocalBusiness schema.

5. Po ludng ngay tir ngay dau: GA4 events, Search Console, Google Business Profile, Meta Pixel c6 consent.

— KPI 90 ngay dé xudt
CHi s6 BASELINE MUC TIEU 90 NGAY CACH PO
Yéu céu bdo gid di SPT + nhu cdu Cén do tuan 0 x2 Form + Zalo + call tracking
Ty 1& chuyén déi visit - quote Can do >3% GA4
Organic sessions GSC +30% GSC /GA4
Tu khod vao top 10 Rank Math / GSC 15 tirkhod GSC
Cudc goi tlr Google Business GBP +40% GBP Insights
LCP mobile (p75) Can do <2,5s CrUX / PageSpeed
INP /CLS Can do <200ms/<0,1 Crux
URL chudn dudc index GSC >95% GSC

Luu y: cdc muc tiéu tuong ddi chi cé nghia sau khi cé baseline. Tudn 0 danh 2 ngdy dé gdn tracking va do hién trang trudc khi launch.



o Hién trang & audit

Sé lidu lay truc tiép tir website dang chay ngdy 18.10.2026. Muc dich | phan biét “vén dé giao dién” véi “van dé

ditliéu/céu truc” — vi déi giao dién ma gilr nguyén dir liéu thi khéng gidi quyét dugc gi.

— Dirliéunén

Nén tang

San phédm

Danh muc
Danh gia
N6i dung

Trang cha

Product

11.280.0004

WebP, 4 PNG

schema

NAP

— 10 vén dé uu tién

VAN BE

Trang chd thiéu Hi

15 trang qudn trung
1Gp

44% sé&n phdm “Gid
lién hé”

Product schema thiéu

offers

NAP khéng nhdt qudn

Khéng c6 luéng bdo
gid
0 ddnh gia

Chi 2 bai viét

Tain&ng, &nh chua téi
uu

Menu/footer qud tai

BANG CHUNG

Chi c6 h2/h3; tiéu dé ndm trong hinh/div
16-36 san phdm/trang, phdn I6n san phdm bi
gdn vao nhiéu quan

34/78 san phdm khong cé gid

Product JSON-LD khéng c6 offers/brand/sku
2 hotline, 2 dia chi

Chi hotline/Zalo; khong form, khéng du todn

Store API trd review_count = 0

Post APl trd 2 bai

10 CSS, 17 JS, 61 JPG trén trang chd

15 link khu vuc & footer + menu 3 cdp

WordPress, theme Flatsome 3.20.5, WooCommerce, Rank Math SEO; PHP 8.x

4 nhém chinh, 14 danh muc con; 15 trang “Thi cong theo khu vuc” (mdi trang 16-36 san phdm)
0 review trén toan bd sdn phdm (Store API); chua cé review schema

2 bdi viét cdng khai, 11 page (gém gid hang, thanh todn, tai khoan)

2 hotline (0971916 788 v&1 0375 687 123), 2 cdch ghi dia chi (Pagi M / Trung Vé&n)

TAC DONG

Google khé hiéu chd dé, mat co hoi
sitelink

Noi dung méng, cannibalize ti khod
dia phuong

Mét khdch so sdnh gid; khéng do
dugc chuyén déi

Rich result kém, Google Shopping
khéng nhdn

Local SEO va Google Business bi
phén tan

Mat lead ngodi gid, thiéu théng tin
dé bdo gid

Thiéu E-E-A-T va bding chiing xd hoi
Thi&u ndi dung nudi SEO va Al
Overview

Anh hudng LCP/INP, ddc biét mobile

R&i mobile, lodng internal link

78 san phdm, 100% la simple product; 34 s&n phdm (43,6%) dé “Gid lién hé”; gid cé sén tir 180.0004d dén

Khéng cé H1 (chi h2/h3); 1khdi JSON-LD Organization/WebSite/WebPage; 10 file CSS, 17 script; 61 &nh JPG, 10

Cé Product + Breadcrumb, nhung khéng cé offers, brand, sku, aggregateRating trén sén phdm kiém tra
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— Quick wins 2 tuan dau

SEO & ndi dung Chuyén déi & do ludng
o Thém H1, stta hierarchy heading toan site. o Gé&n GA4 events: call, Zalo, quote,
« Viét laititle/meta cho 78 san phdm va 15 add_to_cart.

trang quén. e Formbdo gid 4 trudng + upload &nh, gi
+ Bat LocalBusiness + FAQPage schema; bd Zalo/email.

sung offers cho s&n phdm cé gid. e Thu 20 review that (Zalo/Google) truéc
« Chudn hod NAP, chon 1hotline chinh. launch.

* Nén &nh WebP, preload hero, gidm script.



o2 Muc tiéu & KPI

Mot website bdn hang cé 3 18p muc tiéu: kinh doanh, marketing va k¥ thuét. Néu chi do “lugng truy cap” thi khéng
biét giao dién mai cé hiéu qud hay khéng.

— Balép muc tiéu

LGP MUC TIEU CHi SO CHINH

Kinh Tdng yéu cau khdo sét/bdo gid; tdng don hang cé sén; gidm Quote/thdng, ty 1& chét, AOV, th&i gian phan héi
doanh thdi gian tra I8i ddu tién

Marketing  Té&ng hién dién Google/Maps/Facebook/Zalo; tdng niém tin Organic sessions, top 10 keywords, GBP calls, CVR,

review count

Ky thuat Nhanh, 8n dinh, dé bdo tri, an todn LCP, INP, CLS, index coverage, uptime, 16i 404

North-star metric: s6 yéu cdu bdo gid dd théng tin (c6 SPT + nhu cdu + khu vuc, ly tudng & cé dnh/sé do) mdi
tudn. Day 1& chi s6 ddn d&t doanh thu cho cd hang c6 sdn va hang may do.

— KPI theo giai doan

GIAI DPOAN TRONG TAM KPI
30 ngdy ddu  Hodn thién tracking, stra quick wins, 6n dinh tdc dé6  100% event hoat dong; LCP < 3s; 0 16i 404 mdi; 10 review
60 ngay Tdng trudng ndi dung & local +15% organic; 8 tirkhod top 10; 5 trang quéin mdi dugc index

90 ngay T8i uu chuyén ddi x2 quote; CVR = 3%; +30% organic; 15 tir khod top 10



02 Khach hang & hanh trinh

S&n phdm ctia Hod Phdt khéng phdi “mdt tédm bat”. Khdch mua mét gidi phdp che cho ding vi tri, ding khé, dudc
do va 1dp bai ngusi chiu trach nhiém. Giao dién phdi ban dudc niém tin dé.

— 4 nhém khach chinh

NHOM NHU CAU PIEU HO SO KENH & CTA

Chiinha phé / Che ban céng, clia s, san thugng; thdm Lam xong bi chling, dot, phdt  Mobile, Zalo; CTA “Ddt khdo sat”
chung cu my, bén, bé&o hanh sinh; thg khéng quay lai
35-55 tudi

Chliqudncafe/ Che san, mdt tién; thi cdng nhanh, khéng Mat khdch trong lic thicdng;  Facebook/Google; CTA “Bdo gid

nha hang anh hudng kinh doanh; gid theo m? bat bac mau trong 2 gig”
28-45 tudi
Trudng hoc / Che san, nha da néng, ludi an toan; hd s,  Khéng dd phdp ly; thicéng dnh  Google, gidi thiéu; CTA “Gi yéu
BQL hod dan, tién do hudng hoc sinh cdukhdo sét”
30-50 tudi
Nha thau / daily  Bdo gid si, tién d6, méu sén Cham tién do, gid khong én Hotline/Zalo; CTA “Lién hé hop
dinh tac”
— Hanh trinh 5 buéc
BUGC CAU HOI TRONG PAU KHACH NOI DUNG/GIAO DIEN TRA LGOI CTA
1. Nhén “Cé ailam gén day khéng?” Céng trinh theo qudn, dnh that, Google review, bai viét dia Xem cong trinh
biét phucng
2. Tim hiéu “Loaqindo hgp ban céng/qudn So sdnh bat x&p - mdi hién - bat cudn; tiéu chi chon Xem so sdnh
cafe?”
3.Dinhgid “Khodng bao nhiéu tién?” Bdng gid, du todn m?, gid tu, vi du cong trinh Tinh du todn
4.Liénhé  “Goiai, bao lau dugc trd Gi?” Form 4 trudng, Zalo, hotline, cam két 2 gid GUi &nh / goi
5.Saubdn “Cé bdo hanh khéng?” H6 sA bdo hanh, tra cliu don, nhdc bdo tri, xin review Tra clu / ddnh

gia

Nguyén tdc CTA: hang c6 sdn (44 sén phdm) - Thém vao gid; hang may do (34 san phdm) - Nhan bdo gid; céng
trinh 16n > Pdt khdo sat. Khong ding moét CTA duy nhdt cho moi logi sén phdm.



o+ Kién trhc thong tin

Céu truc mdi tach rd 3 loai ndi dung: sén phdm (mua/bdo gid), cong trinh (bdng chiing) va khu vuc (local SEO).
Day la thay déi quan trong nhdt vé SEO, con giao dién chila I18p trinh bay.

— Sitemap dé xuat

Trang chd

— san phém

— Bat che néng mua

|  |— Bat xép 6p

| | Mai hién di déng

| | Bat cubn

| |— Bat che bé boi

| L— Bat che quan cafe

— cta chéng mubi & rem td ong
— Gian phoi théng minh

— Luéi an toan

L— san phdm khac

— Céng trinh (case study)

F— Dich vu thi céng

|  F— Quy trinh & bdo hanh

| L— 15 trang khu vyc (landing page)
— Bang gia

— C&m nang (blog)

— V& Hoa Phat (xuéng, doi ngii, E-E-A-T)
— Lién he

L— chinh sach (b3do hanh, véan chuyén, thanh toan, ddi tra, bao mat)

— Quy uéc URL
LOAI URL MAU GHI CHU
Sén phdm /san-pham/bat-mai-hien-di-dong-inox/ Giir slug cii néu c6 thé; bd ngdy trong permalink bai viét
Danh muc /san-pham/bat-che-nang-mua/ Chi1cdp danh muc; trédnh URL qud dai
Khu vuc /thi-cong/bat-che-nang-mua-cau-giay/ Landing page, khéng phai archive san phdm
Céngtrinh  /cong-trinh/mai-xep-quan-cafe-cau-giay/ Mbi cong trinh 1URL, dnh that, théng s&
Bdng gid /bang-gia/ Cép nhét theo quy, c6 ngay hiéu luc
Cédmnang  /cam-nang/chon-bat-che-nang-mua/ Cluster theo chii dé, khong dung ngdy

— Tdi cdu tric 15 trang quén

Hién tai mdi quan 1 mdt product_cat chifa 16-36 sdn phdm gén nhu gidng nhau. Cdch lam ndy tao ra 15 trang
mdng, trung I&p va dé bi xem la doorway page. Hudng mdi:
« Chuyén thanh landing page (Page hodc CPT khu_vuc ) véi ndi dung riéng 800-1.200 tur.

 Mbi trang cé: H1riéng, ddc diém khu vuc, 3-5 céng trinh that, dich vu phl hgp, khodng gid, quy trinh, FAQ 5
cau, ban d6, NAP, review that.

+ Khéng gdn todn bo 78 san phdm vao moi quan. Dung block “san phdm phi hgp” chon tay 6-8 sén phdm.
« Internal link: khu vuc - 2-3 sé&n phdm chinh; sdn phdm - 1-2 khu vuc tiéu biéu; khong spam link chéo.

+ Né&u ddi URL: 301 tif category cii sang page mdi; cdp nhat sitemap; theo ddi 404 trong 30 ngdy.



« N&umudn giir 15 URL cii: giif slug, thay toan bd ndi dung archive bdng landing page; canonical self.

Quyét dinh cén chét: gitf 15 trang qudn hay gop thanh 5-7 cum (ndi thanh, phia Tay, phia Nam, phia Béc, ngoai
thanh)? V&i 78 sdn phdm va ddi thi cong hién tai, t6i khuyén gitr 15 trang nhung chi 5-7 trang dugc ddu tu ndi dung
manh trudc, cdc trang con lai 8 mic ¢ ban va mé réng dén.

— Quy tdc internal link

+ Mdi trang sén phdm cé 3-5 link ndi bd: danh muc cha, 2 sdn phdm lién quan, 1cong trinh, 1bai cdm nang.
+ Mdi bai cdm nang link vé 2-3 san phdm va 1trang khu vuc; anchor mé ta, khéng nhéi exact match.
« Footer chi gitr 4 nhém chinh + 5-7 khu vuc tiéu biéu, khéng list todin bo 15 khu vuc.

 Breadcrumb hién thi va cé BreadcrumbList schema trén moi trang.



os Ba phuong an thiét ke

Cé& 3 phudng dn dung chung dif liéu sdn phdm, &nh céng trinh va hotline that. Khdc nhau & thir tu uu tién: thucng
hiéu, chuyén déi hay téc do lién hé. Xem truc tiép tai mockups/index.html.

01

02

03

Xudng Viét — premium editorial

ANH LGN - SERIF - KE CHUYEN VAT LIEU

Pua website vé ding chat may do: nhip chdm, dnh céng trinh I8n, chir serif, cdu chuyén vé khung -
ray - phu kién. Ban cdm gidc “dugc lam riéng” trudc khi bdn sén phdm. Phit hgp néu Hod Phdt mudn
nang dinh vi lén nhdm khdch nhda phé, biét thu, qudn cafe thiét ké.

Diém manh: khdc biét, ddng nhd, nang gid tri cdm nhan. Ddnh déi: cdn bo &nh rdt tot; it tinh “chét

dan”; 34 san phdm gid lién hé van can module bdo gid riéng.

Xem mockup So sdnh

Chuén Ky Thuit — conversion system

DU TOAN M2 - SO SANH - FORM BAO GIA

Bién 78 sdn phdm va 44% “gid lién h&” thanh mot hé théng bdo gid: du todn theo m?, bang so sdnh
vat lidu, quy trinh 4 budc, FAQ va schema. Trd I8i cu hdi“bao nhiéu tién, Idm trong bao lau, bdo
hanh thé ndo” trudc khi khach goi.

Diém manh: tdng ty 1é dé lqgi s6, cdu tric tét cho SEO/Ads, dé md réng module. Danh ddi: cdn chot

don gid minh hoa; cdm xtc thuong hiéu thép hon PAL1.

Xem mockup  Visao dé xudt

24h Gan Ban — local first
ZALO - APP-LIKE - GUI ANH NHAN GIA

Thiét k& nhu mét Ung dung: thé mau, chat Zalo, gli dnh nhén gid, thanh diéu hudng dudi. Phu hgp
khdch mobile, quang cdo local va nhitng ngudi mudn cé gid trong 2 gid. Pay l& phucng dn dé tiép
can nhat vaéi khdch chung cu vé qudn nhé.

Diém manh: gan gili, it budc, Zalo-first, thudn Igi chay ads local. Ddnh ddi: it premium, khé thé hién

cOng trinh 18n, phu thubc Zalo.

Xem mockup Sosdnh

Pé xudit: PA2 1dm nén; mudn &nh ISn + serif clia PA1 cho section “cau chuyén xudng”; mugn app bar + Zalo + gli &dnh

clia PA3 cho mobile. Day la hybrid c6 kiém sodt, khéng phai “trén ba phong cdch”.


http://localhost/hoaphatsmart/mockups/index.html
http://localhost/hoaphatsmart/mockups/phuong-an-1/
http://localhost/hoaphatsmart/mockups/index.html#so-sanh
http://localhost/hoaphatsmart/mockups/phuong-an-2/
http://localhost/hoaphatsmart/mockups/index.html#de-xuat
http://localhost/hoaphatsmart/mockups/phuong-an-3/
http://localhost/hoaphatsmart/mockups/index.html#so-sanh

s Design system

Mot hé théng t8i gidn nhung da dé déi dev dung 12 template ma khéng phdi hai lai tiing man hinh. Token va
component |dy theo PA2, cé bién thé cho PA1/PAS.

— Ngon ngir thuong hiéu

Tinh cdch

Thdng thdn, k¥ thudt, tir t&. Néi bding sé do, vat liéu, thai gian — khéng dung tir“sd 17, “t8t nhét”.
Giong diéu

Xung “Hod Phét” va “ban”. Céau ngdn. Uu tién ddng tir: do, khdo sat, may, Idp, bdo hanh.

Trdnh

“Gid ré vo dich”, “cam k&t 100%”, “uy tin hang dau” khi khéng cé bdng chiing; anh stock; chir trén anh.
Bding ching

Anh c6ng trinh that, s8 do, chinh sdch béo hanh, MST, dia chi, review that.

— Mau sdc
TOKEN GIA TRI DUNG CHO GHI CHU
--color-ink #0A1B2B Chit chinh, footer Dat AA trén nén tréng
--color-brand #0B2A4A Header, nat chinh, bdng so sdnh Navy k¥ thudt
--color-accent #F26522 CTA, gid, diém nhdn Chi dung cho hanh déng
--color-bg #FAFTFA Nén section Trdnh tréng hoan toan
--color-surface #FFFFFF Card, form
--color-line #DCESEE Border, divider
--color-muted #5C6C7C Chirphu Kiém tra contrast trén bg
--color-success #15803D Trang thdi thanh cong
--color-danger #B91C1C L6i form

— Typography

+ Be Vietnam Pro cho toan bo néi dung va heading (hd trg tiéng Viét day dd, 5 weight).
+ Lora chidlng cho cau chuyén thuong hiéu/quote néu chon hybrid PA1; khéng dung cho UL.
Scale:12 /14 /16 /18 / 24 [/ 32 / 44 | 56 px; line-height 1.5 body, 1.05-1.12 heading.

» Heading mobile dung clamp() , khéng nhé han 28px cho H2 va 32px cho H1.
e Khéng dung qud 2 font family; khong dung font-weight 300 cho ndi dung ddi trén mobile.

— Spacing, grid, breakpoint

Spacing (4px base) Breakpoint

4-8-12-16-24-32-48-64 -96. Section 360-390-480-768-1024 -1280-1440 -1920.
padding: 56-96px desktop, 40-56px mobile. Container 1280px, gutter 24px (16px mobile).



— Component inventory

Header (sticky, mega menu, search), hero (3 bién thé), category card, product card, price row, quote form,
calculator, comparison table, timeline, FAQ accordion, review card, project gallery, sticky mobile bar, modal,
toast, breadcrumb, pagination, filter chips, variation swatches, gallery lightbox, trust badges, Zalo float, back-
to-top.

— State & accessibility

* Moi component c6: default, hover, focus-visible, active, disabled, loading, error, empty.

WCAG 2.2 AA: contrast = 4.5:1 cho chifr thudng; touch target = 44x44px; khong dung mau [am tin hiéu duy
nhat.

« Form: label luén hién thi, 16i cu thé canh field, khéng chi toast; hd trg ban phim va screen reader.

e Tontrong prefers-reduced-motion ; khéng parallax trén mobile; animation 180-280m:s.

Skip link, focus ring r&, alt text mé t& céng trinh (khéng nhéi tir khod).
— Design tokens (rut gon)

rroot {
—-font-sans: "Be Vietnam Pro", system-ui, sans-serif;
—-—font-serif: "Lora", Georgia, serif;
——color-ink: #0A1B2B;
——color-brand: #0B2A4A;
——color—accent: #F26522;
—--color-bg: #FAF7FA;
——color-surface: #FFFFFF;
——color-muted: #5C6C7C;
——color-line: #DCESEE;
——radius-sm: 6px;
——radius-md: 10px;
—-radius-1g: 18px;
—-shadow-1: @ 1@0px 30px —24px rgba(10,27,43,.35);
—-shadow-2: @ 30px 7@0px —40px rgba(10,27,43,.45);
——container: 1280px;
—-—gutter: 24px;
—--space-1: 4px; --space-2: 8px; —-—space-3: 12px;
—-—-space-4: 16px; —-space-6: 24px; —-space-8: 32px;
—-—-space-12: 48px; —--space-16: 64px; —--space-24: 96px;
I



o Template chi tiét

12 template di cho moét kénh bdn hang hodan chinh. Cot “muc tiéu” 1 diéu kién dé duyét design: néu mot section

khéng phuc vu muc tiéu, cét ba.

TEMPLATE

Trang cha

Danh muc

Sén phdm

Codng trinh

Khu vuc

Bdng gid

Badi viét

Lién hé
Gié hang

Thanh todn

Téai khoén /
tracuu

404 / tim
kiém

MUC TIEU

Pinh vi + dén vao 3 ludng: mua,
bdo gid, xem cong trinh

Giup chon dung loqi, loc
nhanh, hiéu khodng gid

Ché&t mua hodc lay yéu cdu
bdo gia

Bdng chiing that theo loai/khu
vuc

Local SEO + chdt khdo sat

Minh bach gid, loc khéch
khong phu hgp

Kéo organic, tré I8i cdu hdi dai

Chét cudc goi/Zalo/khéo sat
Gilr don, upsell nhe

Gidm bé gid, chon
COD/chuyén khoén

Tra don, bdo hanh, tdi hod don

Gitrkhdach & lai

— Trang sén phdm — anatomy

SECTION CHINH

Hero, 4 nhdm, bdn chay, du todn, céng
trinh, quy trinh, b&o hanh, review, tin tic,
khu vuc, FAQ

Intro, filter, grid 24, SEO copy, FAQ,
internal link

Gallery, gia/CTA, bién thé, thong s&, mo td,
cong trinh, review, FAQ, lién quan, sticky
bar

Anh I8n, théng s8, vi tri, vat liéu, cau
chuyén, CTA

Intro riéng, cong trinh, dich vu, gid, quy
trinh, FAQ, map, NAP

Bdng theo nhém, ghi chu, vi du, FAQ, CTA

TL;DR, muc luc, ndi dung, bang, FAQ, tdc
gid, lién quan

Form, hotline, Zalo, map, gi&, NAP
Line item, phi 1&p ddt, md gidm, cross-sell

3 budc, thong tin, lich Idp, VAT, xdc nhan

Login, order list, warranty lookup

Ggiy s&n phdm, 6 tim, hotline

1. Breadcrumb + H1 (tén sén phdm, khéng thém tir khod nhéi).

SEO / CTA

H1 chifa “bat che ndng mua Ha
NGi”; CTA Zalo + bdo gid

H1danh muc; ItemList; CTA bdo
gid

Product schema; CTA
Zalo/goi/mua

Article/ImageObject; link san
phdm

Service + LocalBusiness + FAQ;
CTA goi

H1“bdang gid”; cdp nhdt ngay
Article + FAQ + Breadcrumb; CTA
mém

LocalBusiness; form ngdn

Noindex

Noindex; tracking purchase
Noindex

Noindex

2. Gallery 4-6 anh (&nh cdng trinh that + anh chi tiét phu kién), cé lightbox va alt mé té.

w

Zalo: hotline; cam két khdo sat 0d.

O VW o N O o »

. M6 té c6 cdu tric: van dé - gidi phdp - vat liéu - phu hdp véiai > luu y.
. Céng trinh thuc t& dung sdn phdm nday (2-3 &nh).

. Review thdt + anh; chua cé thi hién thi CTA “Ddnh gid sau khi 1&p”.

.FAQ 4-6 cdu; schema FAQPage.

. S&n phdm lién quan 4 item; sticky bar mobile v&i gid + goi + Zalo.

. Kh&i gid/CTA: gid niém yét hodic “Gid lién hé”; don vi (cdi/m?/bd); nut “Thém vao gid” hodic “Nhan bdo gid”;

. Bién thé (néu cé): kich thudc, mau, vat liéu; gid cdp nhat theo bién thé; cdnh bdo “chua chon da”.

. Thong s6 dang béng: két cdu, vat liéu, bdo hanh, khu vuc, thai gian thi cong (néu chdc chén).



— Trang khu vuc — template néi dung

KHOI NOI DUNG PO DAI

H1 + intro “Thi cdng bat che ndng mua tai [Quan]” + ddc diém khu vuc (chung cu, nha phd, qudn cafe) 150-200 tu
Céng trinh 3-5 a&nh that, logi sdn phdm, dia chi rit gon, ném -

Dichvu & gid 4 nhém sdn phdm, khodng gid “tir”, ghi chu khéo sét 200-300 tu
Quy trinh 4 budc, thai gian phén héi, bdo hanh 150 tur

FAQ 5 cdu riéng theo khu vuc 250 tu

Map + NAP Bén dé, dia chi, hotline, gid -
Review 2-3review that tir khdach trong khu vuc —

Internal link 2-3 sén phdm, 2 quén lan cdn, 1bdi cdm nang -

— Checkout — 3 budc

Budc 1: thong tin nhdn hang + chon“cén 1dp ddt” (tu tinh phi theo khu vuc). Budc 2: phuang thirc thanh todn
(COD, chuyén khodn, VNPay, MoMo) + yéu céu hod dan VAT. Budc 3: xdc nhdn + hen khdo sat/Idp ddt. Vi hang
may do, checkout chuyén thanh “ddt coc & hen khdo sat”, khéng thu full.



os Tinh nang ban hang

Khéng cdan bién website thanh mot san thusng mai dién ti phic tap. Can dd dé bdn hang cé sd@n, nhan yéu cau
may do va gilr khdach quay lai.

— 4 mb hinh sén phdm

MO HINH SO LUGNG DU  LUONG GHI CHU
KIEN
Hang cé sén, gid niém yét ~44 s@n phdm Add to cart - checkout - giao/Idp COD/chuyén khodn; phi l&p theo
khu vuc
May do, “Gid lién hé” ~34 san phdm Form/Zalo - khdo sat = bdo gid - coc  Khdéng dung gid hang; trang thdi
- thicdéng pipeline
Bién thé (kich thudc/mau/vat M3 réng sau Chon bién thé - gid theom? > Cdn bang gid theo m? va quy téc
liéu) cart/quote l&am tron
Combo (mdi hién + ludi, gian phoi  3-5 combo Bundle - cart Chi tao khi cé gid that
+ che)

— Ludng bdo gia (quote flow)
1. Khdch glii form/Zalo: tén, SDT, khu vuc, hang muc, kich thudc udc lugng, &nh (t6i da 5).
2. Hé théng glii email/Zalo cho ngudi phu trdch + auto-reply cho khach (“dé@ nhan, goi lai trong 2 gis”).
3. Ky thuét goi lai, xdc nhan nhu cau, hen khéo sdét; ghi chd véio CRM.
4.Khéo sdt - bdo gid PDF/Zalo c6 khd, vat tu, phu kién, thsi gian, bdo hanh.

5. Chét - coc (30-50% vdi may do) - sén xudt - 1&p - nghiém thu - kich hoat béo hanh = xin review.

Cong cu dé xudt: Fluent Forms (form + upload) + FluentCRM (pipeline, email) + Zalo OA (chat, ZNS) + Google
Sheet backup. Khéng cdin ERP & giai doan nay.

— Thanh todn & van chuyén

Thanh todn Van chuyén & Idp dat
« COD cho hang cé sén. « Phildp theo khu vuc: néi thanh / ngoai thanh
+ Chuyén khodn ngén hang (hién thi STK + noi / tinh.
dung CK). + Khao sat mién phi 15 quan; ngoai thanh bdo
« VNPay / MoMo cho dan online (sandbox trudc.
trude khi bat). » Chon ngay/gic hen khi checkout hodc sau khi

« Coc 30-50% vdi cong trinh may do. bdo gid.

« Yéu cdu hod don VAT: field riéng, xudt sau khi ¢ Ghichi“khdng c6 thang mady”, “quan dang

thanh todn. ma”, “can thi céng ngodi gis”.



— Tinh néng hé trg chuyén déi

TiNH NANG MUC PiCH GIAI DOAN
Tim kiém live + gagiy Gidm 3 budc tim s&n phdm Launch
Loc theo khéng gian / loaqi / gid Giup chon ding Launch
Du todn m? Tré 18i “bao nhiéu tién” Launch
So sdnh 3 sdn phdm H6 trg quyét dinh Launch
Review c6 &nh Tdng tin cdy Launch
Wishlist Luu dé can nhdc Phase 2
Abandoned cart Thu héi don Phase 2
Ma gidm gid / combo Tang AOV Phase 2
Tra ctu bdo hanh Gidm tdi hotline Phase 2
Dat lich khédo sat online Gidm vong goi Phase 2

— Analytics events

EVENT KHI NAO THAM SO

generate_lead Submit form bdo gid thanh cong need, areq, source, has_photo
call_click Click tel: page_type, product_id
zalo_click Click Zalo page_type, product_id
calculator_use Déislider / xem két qud type, areaq, result_range
add_to_cart / begin_checkout / purchase Woo events value, currency, items

search Tim kiém noi bd search_term

filter_use Chon filter filter_name, value



09 SEO 2026 vdi Rank Math

Rank Math dé c6 sén trén site; van dé khéng phdi cai thém plugin ma 1& cdu hinh ding va tao ndi dung dd sau.

Chién lugc 2026: technical sach, entity ré, ndi dung tré 18i cau hdi, local nhat qudn va schema déy dua.

— Technical checklist

Nén téng

e HTTPS todn site, khdng mixed content.

Hiéu nang & mobile

« LCP<2,55(p75 mobile), INP < 200ms, CLS <

+ Permalink: bd ngdly; mét cép danh muc. 0.1
« Canonical self; noindex cho tag, search, filter * Anh WebP/AVIF, srcset, width/height, lazy
thlra, gid/thanh todn. tru LCP.
« Sitemap XML sach, chi URL chudn; gii GSC. « Font self-host, subset tiéng Viét, preload 1
] font.

 Breadcrumb hién thi + schema.

+ 301todn bd URL cii khi d8i cdu tric; 404

monitor.

— Title & meta formula

TRANG  TITLE (s 60 KY TU)

Trang Bat Che Ndng Mua Hod Phdt - Thi Cong
chu Tai Ha N6i

Danh %category% - Gid Tét, Thi Céng Tén
muc Ngi | Hoa Phat

Sén %title% | Bat Che Ndng 24h Hod Phat
phdm

Khuvuc  ThiCéng Bat Che Ndng Mua Tai
%quén% - Khdo Sat Od

Céng %title% - Coéng Trinh Thuc T& | Hod
trinh Phat

Baiviét  %title% | Cdm Nang Hod Phdt

Bang gid Bdang Gid Bat Che, Mdi Hién, Ludi An
Todn 2026

» Khong dung slider ndng 3 hero; khéng
autoplay video.

Kiém tra 360/390/768/1024/1440.

META DESCRIPTION (=< 155)

Thi céng bat che ndng mua, mdi hién, ludi an todn tai Ha Néi. Khdo sdt 0d,
bdo gid trong 2 gis. Goi 0971916 788.

Chon %category% phu hdp, gid tham khéo ré rang, khdo sat mién phi 15
qudan. Xem mdu va bdo gid trong 2 gid.

%excerpt% Khdo sat 0d, bdo hanh theo chinh sdch. Goi 0971916 788.

Cbng trinh that tai %quén%, thi cdng bat x&p, mdi hién, ludi an toan. Khéo
sét mién phi, bdo gid trong 2 gid.

Anh va théng s6 céng trinh %title%. Xem vat lidu, khd, thai gian thi cong va
danh gid.

%excerpt% Kinh nghiém chon va thi cong bat che tir ddi ngii Hoa Phat.

Gid tham khdo theo m2/bd, ghi ré vat tu va pham vi. Khdo sat mién phi dé
bdo gid chinh xdc.

Dung bién Rank Math: %title% , %category%s , %sitename% , %sep% , %excerpt% .Khong nhéitlrkhod; méi title chi mét y chinh.

— Schema can bat

SCHEMA TRANG

HomeAndConstructionBusiness Todn site
(Organization)

WebSite + SearchAction Trang chad

BreadcrumblList Tat cé

TRUGNG BAT BUOC GHI CHU

name, url, telephone, address, geo, Dung 1 dia chi chudn; map
openingHours, areaServed, sameAs, image, dung

priceRange

url, name, potentialAction Rank Math béat sén

itemListElement Khdp breadcrumb hién thi



SCHEMA

Product + Offer

Product khong Offer

AggregateRating / Review

Service

FAQPage

Article / BlogPosting

HowTo

ItemList

VideoObject

— Local SEO

TRANG

TRUGNG BAT BUOC GHI CHU

S&n phdm cé gid name, image, description, sku, brand, Khéng bia gid; chi bat khi

offers(price, priceCurrency, availability, url) co gid that

S&n phdm“Gid name, image, description, brand, Khong dung

lién hé” additionalProperty AggregateOffer néu khéng
co gid

Sé&n phdm cé ratingValue, reviewCount, author Khéng tgo review gid

review that

Trang khu vuc, name, provider, areaServed, serviceType Kém LocalBusiness

dich vu

Trang c6 FAQ mainEntity Chi duing khi FAQ hién thj
that

Bai viét headline, author, datePublished, Author that, cé bio

dateModified, image

Quy trinh thicdong  step, tool, supply Khong dung néu quy trinh
khong ré

Danh muc itemListElement H tro hiéu cdu truc

Coéng trinh cé name, thumbnailUrl, uploadDate, contentUrl Video thdat, khéng

video autoplay

« NAP: chét 1 hotline (dé xuat 0971916 788) va 1 dia chi day dd; cap nhat déng bd website, GBP, Facebook,
Zalo, cdc directory.

» Google Business Profile: ding nganh (HomeAndConstructionBusiness / Awning), dich vy, khu vuc, gid, dnh
céng trinh, bai déng haing tudn, Q&A, review.

» Review: xin review sau nghiém thu bdng link ngan; trd I16i moi review; khong mua review.

+ Landing page: 15 trang quén cé ndi dung riéng, map, cdng trinh, FAQ; internal link vé hub san pham.

Citation: danh ba nganh, hdi nhédm xay dung, trang vang; giir NAP giéng nhau.

— AEO — t8i uu cho Al Overview & tim kiém hdi thoai

« Mai trang tré I8i cau hdi chinh trong 40-60 tir dau tién (answer-first), sau dé mai gidi thich.

” o« ” o«

 Dung bdng so sdnh, dinh nghia, “gid bao nhiéu”, “logi ndo tét”, “cé bén khéng”, “thi céng bao 1au”.

FAQ that, heading dang céu hdi, cdp nhdt ngay, tdc gid cé chuyén mon.

 Trdnh ndi dung mdng/triing; mdi trang cé muc dich riéng va dir liéu riéng.

« Cannhdc llms.txt vatrang“Vé ching toi” ddy di dé Al hiéu entity.

— Kénh & hanh déong

KENH

Google Search

Google Maps / GBP

Google Ads
Merchant Center

Facebook / Meta

VAI TRO

Kénh organic chinh
Local intent, cudc goi
B&t cdu nhanh

Hang cé sén

Nhdn dién + retargeting

HANH DONG CHINH

SEO on-page, schema, internal link, 24 bai trong 90 ngay

NAP, &nh, review, bai ddng, Q&A, dich vu

Search brand + non-brand, PMax, call tracking; Local Services néu du diéu kién
Feed chi san phdm cé gid; logi sén phdm “lién hé”

OG tag, Pixel/CAPI c6 consent, catalog, Messenger, lead ads



KENH VAI TRO HANH BPONG CHiNH

Zalo OA Chaét don, chdm séc Chat, ZNS, broadcast, QR, mini app (phase 2)
TikTok / YouTube Video cdng trinh Video ngdn trudc/sau, nhing + VideoObject
Directory / ngénh Citation Trang vang, hdi xay dung, déi tdc

— Ké&hoach ndi dung 90 ngay

CLUSTER BAI MUC TIEU

Chon logi bat 6 So sdnh bat x&p/mdi hién/bat cuén; chon theo vi tri
Gid & du todn 4 Gid theo m?, yéu t6 dnh hudng, trdnh phat sinh

Thi céng & bdo hanh 5 Quy trinh, 16i thudng gdip, bdo tri mua mua

Khu vuc 15 Landing page qudn, cong trinh that

Cong trinh 10 Case study &nh + théng sé

So sdnh vat liéu 4 PVC/PE/PP, inox 304 /316, lugi cdp

T8ng ~44 ndi dung trong 90 ngdy. Néu ngudn luc han ché, uu tién 15 trang khu vuc + 10 case study + 8 bai chon loqi/gid.

— Migration & 301

1. Crawl toan bé URL hién tai (Screaming Frog) + export GSC 16 thang.
2. Lap bang mapping: URL cii - URL mdi, giir slug khi cé thé.
3.301tling URL, khéng redirect hang loat vé trang chd.

4. Cap nhat internal link, sitemap, canonical, OG image.

5. Glii sitemap mdi, theo déi 404 /soft 404 trong 30 ngay.

6. Gilrtitle/meta/H1 cli néu URL gilr nguyén, chi cai thién dan.



o Hi€u nang & ky thudt

Giao dién mdi phdi nhanh hon, khéng chi dep hon. Vi déc thi dnh céng trinh nhiéu, hiéu ndng |& phan khé nhat —
can ngdn sdch ngay tir ddu.

— Chon hudng trién khai theme

HUGNG UU PIEM NHUGC PIEM THOI KHUYEN NGHI
GIAN

Custom block theme (theme.json + Kiém sodt tdi da, nhe, Chi phi cao, cén dev 5-6 Dé xudt

Woo block templates) ding design, dé mé& rong WordPress gidi tudn

Kadence/Blocksy child theme Nhanh, 8n dinh, nhiéu it khéc biét, phu thudc plugin,  3-4 Phuong dn dy

module sén khé tinh chinh séau tudn phong
Refresh Flatsome (UX Builder) Ré, quen tay, gittndéidung  Legacy, nding, khé dat CWV,  2-3 Khéng khuyén nghi
design dé gidng mau tudn cho 2026

— Plugin stack dé xudt

NHOM PLUGIN MUC DiCH

Core WooCommerce Bdn hang, s&n phdm, don

SEO Rank Math Title/meta, schema, sitemap, redirect, local
Form & CRM Fluent Forms + FluentCRM Bdo gid, pipeline, email

Cache WP Rocket hodc LiteSpeed Cache Cache, CSS/JS t6i uu

Anh ShortPixel / Imagify WebP/AVIF, resize

Thanh todn VNPay, MoMo (gateway chinh thic) Thanh todn online

Meta Meta for WooCommerce + PixelYourSite Catalog, Pixel/CAPI

Feed Product Feed PRO Google Merchant, Facebook catalog
Zalo Zalo OA plugin / Mini App Chat, ZNS, broadcast

Backup & bdo mat UpdraftPlus, Wordfence Sao luu, firewall, 2FA

SMTP WP Mail SMTP Email giao dich

Dev Query Monitor (staging) Debug, khéng bét production

— Ngan sach hiéu nang

HANG MUC MUC TIEU

HTML <100 KB (nén)

CSss < 80 KB critical + defer phan con Igi

JS <150 KB; khéng jQuery néu khong cén
Hero image <200 KB (WebP/AVIF), preload

Fonts < 2 family, 4 weight, self-host, subset Viét
Requests <50 trang chl

LCP/INP/CLS <2,5s/<200ms /< 0,1 (p75 mobile)

TTFB < 600ms (cé cache/CDN)



HANG MUC MUC TIEU

Lighthouse mobile > 90 Performance, = 95 SEO, = 90 Ally

— Ha tdng & van hanh

PHP 8.3+, MySQL 8, Redis object cache, HTTP/3, CDN (Cloudflare/LiteSpeed).
Staging riéng; deploy qua Git hodic plugin migration cé kiém sodt.

Backup hdng ngay (giir 30 ngay), backup trudc mdi 1an update.

2FA cho admin, least privilege, WAF, gidi han login, cap nhat plugin hang tuan.
Uptime monitoring + c@nh bdo; log 404/500; kiém tra Core Web Vitals hdng thdng.

Quyén riéng tu: Pixel/CAPI va GA4 chi chay sau khi khdch déng y (consent mode). Cép nhat chinh sdch quyén
riéng tu, néu rd dif liéu &nh khéch gii qua Zalo/form, thgi gian luu va cdch xod. Day la yéu cdu ngdy céang dudc

ngudi dung va cd quan qudn ly déy.



1+ LO trinh 8 tuan

Gid dinh ndi dung va dnh dugc cung cdp ding han. Néu anh/ndi dung chdm, tudn 3-4 sé trugt; day la rdiro I6n
nhdt clia du dn.

TUAN

0

CONG VIEC

Kickoff, do baseline, chét NAP/KPI, chon phuang dn

Chat 1A, danh muc, URL; kiém ké &anh/ndi dung; viét copy hero & 10 trang
uu tién

Design system + 3 template chinh (home, category, product); review
vong 1

Dung theme, header/footer, block library, Woo template
Quote module, calculator, filter, search, form upload

Template khu vuc, céng trinh, blog, contact, checkout; nhép néi dung

SEO schema, sitemap, 301, tracking, t6i uu téc dd
QA chtc nding, cross-browser, mobile, accessibility, bdo mat; UAT

Launch, monitor 72h, training, ban giao

— Uéc lugng ngudn luc

DAU RA

Bién ban chét, baseline
GA4/GSC

Sitemap, content brief, dnh bd
1

Figma/HTML prototype, duyét

Theme staging
Luéng bdo gid chay dugc

12 template hodn chinh

SEO checklist pass
Bug list = O blocker

Site live, tdiliéu, dashboard

VAI TRO EFFORT GHI CHU

PM / chd shop 10-12 ngay Chét noi dung, duyét, phéi hdp dnh

Design 15-20 ngay Design system + 12 template + states

Dev WordPress 25-35 ngay Theme, Woo, quote, calculator, SEO technical
Content / SEO 15-20 ngay 15 trang khu vuc, 10 case study, 12 bai

QA 5-7 ngay Functional, mobile, ally, performance

Nhiép &nh 2-3 ngay 20-30 &nh céng trinh, 3-5 video ngdn

PHU TRACH

Chlshop +
PM

PM + Content

Design

Dev
Dev + PM

Dev +
Content

SEO + Dev
QA + PM

Cé team

T8ng ~70-95 person-days. Con s6 thay d8i theo s& template v miic dé tuy bién; chua gém chi phi hosting, plugin trd phi, qudng cdo.

— RACI rut gon

HANG MUC CHU SHOP PM DESIGN
Chét phuong dn & NAP A R C

No&i dung & dnh A R Cc
Design system | A R
Build & tich hgp | A C

SEO & migration A R |
Launch A R |

DEV SEO/CONTENT
| C

| R

C C

R |

C R

R R



2 QA & launch

Checklist dung dé “pass/fail” trudc khi badm launch. Mdi muc c¢é ngugi chiu trédch nhiém va bdng ching (énh, link,

bdo cdo).
NHOM KIEM TRA
Noi dung Khéng con placeholder; H1 duy nhédt mdi trang; &nh cé alt; sé dién thoai/dia chi ding; chinh sdch ddy dd; ngay
c@p nhat.
SEO Title/meta di; canonical; schema validate; sitemap; robots; 301; breadcrumb; internal link; khéng index

gid/thanh todn/filter.

WooCommerce Thém gid, bién thé, phil&p, coupon, COD/chuyén khodn, email don, hodn tién, ton kho, thué/VAT.

Quote Form glii dugc; upload &nh; email/Zalo dén ngusi phu trdch; auto-reply; dir liéu luu CRM; SLA 2h.
Mobile 360/390/414/768; sticky bar khong che CTA; menu m&/ddng; form dé& nhap; khéng train ngang.
Hiéu ndng LCP/INP/CLS; Lighthouse mobile; dnh WebP; cache; khéng render-blocking; font swap.
Accessibility Keyboard; focus; contrast; label; 16i form; reduced motion; alt; skip link.
Bdo mat 2FA; backup; WAF; quyén user; plugin ban méi; khéng 16 debug; SSL; form spam.
Analytics GA4 events; GSC; GBP; Meta Pixel/CAPI; consent; UTM; dashboard.
Phap ly Chinh sdch bdo mat, diéu khodn, cookie/consent, hod dan VAT, théng tin cong ty.

— Ngay launch

1. Backup full + export database; chup danh site cii.

2. Pdbng bang ndi dung 24h trudc; chay crawl cubi.

3. Chuyén DNS/duplicate 1én production; bat SSL, cache, CDN.
4. Kiém tra 20 URL quan trong + form + thanh todn + 301.

5. GUi sitemap GSC, yéu cdu index cdc URL chinh.

6. Theo dbi 404, 500, téc dd, don hang, form trong 72h.
7.Thong bdo ndi bg, cdp nhdt GBP, Zalo, Facebook.

— 30 ngay sau launch

o Tudn 1: stta 16i phdt sinh, kiém tra index, doc GA4.
 Tudn 2: t8i uu trang c6 traffic cao nhung CVR thdp; bé sung FAQ.
 Tudn 3: thu thap review, cap nhat anh céng trinh, viét 4 bai mai.

+ Tudn 4: bdo cdo KPI, diéu chinh k& hoach quy tiép theo.



s Rairo & cau hoi

Nhing rii ro dudi day dd tiing lam chdm cdc du dn tuong tu. Xdc dinh trudc dé khong phdi x{r ly gitfa dudng.

RUI RO KHA TAC GIAM THIEU
NANG PONG
Anh céng trinh it/khdng dep  Cao Cao B& tri 2-3 ngay chup; dung &nh that + mé ta théng s6; khéng ding
stock
Thiéu review that Cao Trung binh  Xin review sau nghiém thu; uu tién 20 review trudc launch
34 san phdm khéng cé gid Chéc chén  Cao Quote flow + “gid ti” + du todn; khéng bia gid
NGi dung 15 qudn chdm Trung binh  Cao Template + 1ngay/trang; lam 5 trang trudc
Scope creep (thém tinh Cao Trung binh  Phase 2 backlog; chi gitr must-have cho launch
néng)
Migration lam rét SEO Trung binh  Cao 301 mapping, gilt URL, monitor 30 ngay
Thanh todn/Zalo 15i Trung binh  Cao Test sandbox; phucng dn COD du phong
Hosting yéu Trung binh  Trung binh  Staging + load test trudc launch; CDN

— 10 cdu hdi can tra I8i trudc khi build

1. Khdch muc tiéu uu tién: nha &, qudn cafe hay trudng hoc? Ty trong doanh thu hién tai?
2. Hotline/dia chi ndo 1a chudn dé théng nhdt NAP?
3. Gilr15 trang quén hay gép thanh 5-7 cum?
4.C6 thé cong b6 “gid ti” cho 34 s&n phdm “Gid lién hé” khéng? Néu khdng, dung du todn khodng gid?
5. Ai phu trdch anh, ndi dung, trd IGi Zalo trong 2 gi&?
6. C6 xudt hod don VAT khéng? Quy trinh hién tai?
7.Bat thanh todn online nao (VNPay, MoMo, cd hai)?
8. Ngén sdch va deadline mong muén?
9. bugc dung &nh/dia chi khdch hang khéng? Can xin phép thé ndo?
10. KPl uu tién 90 ngay: leads, don hang hay nhdn dién?

Diéu kién dé du an thanh céng: mét ngudi cé quyén quyét dinh ndi dung, mot ngudi chiu trdch nhiém dnh, va mét
cam két trd I8i khdch trong 2 gi&. Thiéu mot trong ba, giao dién dep dén mdy ciing khéng tao ra doanh thu.



» Phu luc ky thudt

— A1l. Schema LocalBusiness mdu

"@context": "https://schema.org",
"@type": "HomeAndConstructionBusiness",
"@id": "https://batchenang24h.com/#business",
"name": "Hoa Phat Smart Viét Nam — Bat Che Néng 24h",
"url": "https://batchenang24h.com",
"telephone": "+84971916788",
"image": "https://batchenang24h.com/logo.jpg",
"priceRange": "180.000d - 11.280.0004d",
"address": {
"@type": "PostalAddress",
"streetAddress": "56 Pai Linh, P. Pai M§",
"addressLocality": "Nam Tu Liém",
"addressRegion": "Ha Noi",
"addressCountry": "VN"
b
"areaServed": { "@type": "City", "name": "Ha NOi" },
"openingHoursSpecification": {
"@type'": "OpeningHoursSpecification",
"dayOfWeek": ["Monday","Tuesday","Wednesday","Thursday","Friday","Saturday","Sunday"],
"opens'": "@7:30", "closes": "19:00"
i
"sameAs": ["https://zalo.me/0375687123"]

— A2. Product schema cé gia

{
"@context": "https://schema.org",
"@type": "Product",
""name": "Bat che néng tuw cubn mau tréng HM0053",
"image": ["https://.../hm@@53.jpg"],
"description": "Bat tu cubn mau tréng cho ban céng, cta sé.“,
"sku": "HM@@53",
"brand": { "@type": "Brand", "name": "Hoa Phat Smart" },
"offers": {
"@type": "Offer",
"url": "https://batchenang24h.com/san-pham/...",
"priceCurrency": "VND",
"price": '"180000",
"availability": "https://schema.org/InStock",
"itemCondition": "https://schema.org/NewCondition"
I
}

— A3. Badng mapping 301 (mdu)

URL cU URL MG LOAI GHI CHU
/danh-muc-san-pham/khu-vuc-ha-noi/thi-cong-cau- /thi-cong/bat-che-nang-mua-cau- 301 Landing page
giay/ giay/ mai



URL c0 URL MOI LOAI GHICHU

/danh-muc-san-pham/bat-che-nang-mua/bat-cuon/ /san-pham/bat-che-nang-mua/bat- 301 Giir cdu truc
cuon/

/2026/03/11/bai-viet-cu/ /cam-nang/bai-viet-cu/ 301 Bé ngay

/san-pham/abc-123/ /san-pham/abc/ 301  Chudn hod slug

— A4. GA4 events téi thiéu

EVENT TRIGGER PiCH PEN
generate_lead Submit form bdo gid GA4 + Ads + Meta (consent)
call_click tel: link GA4
zalo_click Zalo link GA4
calculator_use Slider change GA4
add_to_cart / purchase Woo GA4 + Ads + Meta
search Search form GA4
filter _use Filter chip GA4
— AB. Checklist anh

T6i thiéu 20 &nh cong trinh: 5 nha phd, 5 qudn cafe, 5 bé bai/sén vudn, 5 trudng hoc/Iudi an toan.

« Mai cong trinh: 14&nh todn cénh, 1anh chi tiét phu kién, 1 dnh trudc/sau néu cé.

Kich thudc t3i thiéu 1600px canh dai; dinh dang géc + WebP/AVIF; khong chén chit/logo I&n dnh.

« Alt m6 ta: “Mdi x&p xanh che sén qudn cafe tai Cau Gidly” — khéng nhéi tir khod.

« C6 gidy phép/cho phép clia khdch néu anh cé dia chi/nhén dién.

— AG6. Rank Math — céu hinh nhanh

Bat Kiém tra
¢ Titles & Meta, Sitemap, Schema, » Title < 60 ky tu, meta < 155; khéng trung gitra
Breadcrumbs, Local SEO, Redirections, 404 78 sdn phém.

Monitor, Instant Indexing.  Product schema chi bat offer khi cé gid.

¢ Schema type: + Review schema chi khi cé review that.
HomeAndConstructionBusiness; Product;

FAQ: Article. ¢ Redirect 301khéng tao chudi; kiém tra 404

. hang tuan.
e Breadcrumb hién thi + schema.

« Noindex: search, tag thua, filter, cart,
checkout, account.
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